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INTRODUCTION

There’s no hiding that, in general, football agents (or
intermediaries as they are also called) have a bad
reputation in society. They are often characterised as
greedy businesspeople that simply make a living based on
the talent of another individual. Not only is such an opinion
unjustified and untrue, but also more importantly it mustn’t
deter you from pursuing a career in this growing profession.
Whilst this book aims to educate you on how to become
a successful football agent, it additionally hopes to go
some way in getting rid of the aforementioned perception.
Football agency is in many ways just like any other type of
business or service – you act in order to secure the best
possible deals for yourself and more significantly, your client.
The book has been split up into a total of eleven
chapters, each containing a varying number of sub-headings
in order to give you specific details. By breaking the chapters
| xiii
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down into smaller sections, it can also allow you to look up
a particular element of football agency with relative ease at
a later date. It is hoped that this contributes to a book that
is accessible to everyone, at any time.
It is obvious that football agency inherently relies on
the game of football and its developments. Living in a
more interconnected world has meant that the sport has
become far more international and increasingly globalised
– consequently the agency sphere reflects this. That is
why there is a continual emphasis throughout the book
to give you information that is pertinent to seven of the
most popular footballing associations in the world, as well
as presenting the regulations made by FIFA (Fédération
Internationale de Football Association). Closely linked
with the internationality of football is the eclectic mix of
backgrounds, ages and locations of football agents. This
again has resulted in the book attempting to constantly
provide information that is relevant to a global audience –
and remember, a football agent is no specific type of person
– this profession is by no means restricted to any gender,
age group or environment.
To give you the best possible insight into the profession,
each chapter is ended with an ‘expert opinion’. This is an
industry specialist relevant to the content of the chapter
commenting with their experiences and thoughts on the
subject, adding a personal touch and also providing you
with skills, practical knowledge and wisdom that you can
take with you on your journey as a football agent. These
views are not solely given by agents, with opinions also
coming from those based in professions such as law and
xiv |
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journalism. This therefore showcases how the agency
business is not exclusive – you must work closely alongside
other vocations to produce the best possible results.
As previously mentioned, the book hopes to inform
you about how to become a successful and morally correct
football agent. Yet at the same time, reading this book
alone will not ensure success in this tough industry. Being
continuously active in establishing a network and always
working hard and efficiently are characteristics that you
must possess. Combined, all these elements will give you
the best chance in this difficult, yet intriguing and financially
rewarding profession.
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